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Terms and Conditions for the MB Technology “Vertiv Spin to Win” Campaign

1. Campaign Eligibility

1.1. The MB Technology "Vertiv Spin to Win" campaign ("Camypaign") is open to all customers
who meet the minimum purchase threshold of £5,000 on selected Vertiv Channel Pricelist
products during the Campaign Period.

2. Campaign Period

2.1. The Campaign will commence on November 10, 2025, and will remain open until further
notice or until the allocated prize fund is exhausted, whichever occurs first.

3. How to Participate

3.1. To participate, customers must:
e Purchase qualifying Vertiv products from MB Technology worth £5,000 or more during the
Campaign Period.
e Complete the purchase verification process as outlined in the Campaign mechanics.
e Use the secure, time-bound link provided post-purchase to access the digital spin wheel.

4. Spin Mechanics

4.1. Each qualifying customer will receive one spin per purchase meeting the minimum spend
requirement.

4.2. Prizes are awarded randomly through a secure randomisation algorithm integrated into
the spin the wheel system.

5. Prize Redemption

5.1. Winners will be notified immediately on-screen and via follow-up email.

5.2. Digital prizes (e.g., vouchers) will be delivered within one business day. Physical prizes will
be fulfilled within 30 days.

5.3. Prizes are non-transferable and cannot be exchanged for cash.



s B
g B
Bl =
K
2
< N

FREE

5.4. Prizes will only be issued once the qualifying order has been invoiced in full by MB
Technology. Orders that are cancelled, returned, or not invoiced will not be eligible for prize
redemption.

6. General Conditions

6.1. Customers must ensure that all purchase information provided is accurate and complete.
6.2. Only one spin per qualifying purchase is allowed.

6.3. MB Technology reserve the right to disqualify any participant who manipulates or
attempts to manipulate the Campaign mechanics or violates these terms.

7. Liability

7.1. MB Technology are not responsible for any technical issues that may prevent participation
or the successful spinning of the wheel.

8. Privacy

8.1. By participating, customers agree to allow MB Technology to process their data for
Campaign-related purposes.

8.2. Customer data will not be shared with third parties.

9. Modification and Termination

9.1. MB Technology reserves the right to modify, suspend, or terminate the Campaign at any
time due to unforeseen circumstances, with prior notice to participants.

10. Tax Authorities

All rewards are subject to taxation. Participants are responsible for notifying their local tax
authorities.

11. Contact

For any queries or concerns regarding the Campaign, please contact:
sarah@mbtechnology.co.uk
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